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A study of the participant motivation and push-pull factors of marathon runners 
: Focusing on participants who live in Okinawa and participants from other prefectures  

at the NAHA marathon 
 

 

Shiro Yamaguchi* Tomoko Sasaki** Yasuo Yamaguchi*** Haruo Nogawa**** 

 

Abstract  In recent years, the number of runners has been increasing due to the success of the Tokyo Marathon. However, 
little attention has been given to the participant motivation and push-pull factors in the Marathon events. The purpose of 
this study was to compare the motivation and push-pull factors of a Marathon event between the Participants who live in 
Okinawa and participants from other prefectures at the NAHA marathon in Okinawa. Participant motivation consists of 
seven items which motivate to participate for a sport event. Push factors refer to the specific forces in our lives that lead to 
the decision to take a vacation. Pull factors refer to those that lead an individual to select one destination over anther once 
the decision to travel has made. The data were collected from 400 participants at the NAHA marathon in Okinawa. The 
participants in the marathon event were separated into the participants from Okinawa (n=190) and participants coming 
from other prefectures (n=210). The main results of this study were as follows:  
(1) Participants of Okinawa has positioned NAHA marathon as the place of challenge. 
(2) Participants of other prefectures has positioned NAHA marathon as a place of the event tourism. 

The findings suggest that marathon event is necessary to offer a place of the contact with the local people. In addition, it 
is necessary for organizers to perform the management of marathon event based on the destination image. Implications for 
future research are discussed. 
Key words marathon runners, participant motivation push-pull factors participants of Okinawa and other prefectures  
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