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K2 TLEOREER (BfI: M)

T o FU—7 vav - Uva AGH AR i —7 G Gl
PRICE —(.35 *** 0.98 *** 1.09 *** 0.27 *** 0.21 *** 0.97 ***
(0.08) (0.01) (0.01) (0.04) (0.04) (0.12)
ECO 1336.01 *** 346,99 *** 272.18 —-194.24 *** 210.72 *** 5369.66 ***
(105.32) (22.83) (230.38) (33.34) (51.153) (144.11)
PRICE X -5,33 —(),33 -0.66 * 0.21* —().77 *** -19.78 ***
ECO (0.44) (0.04) (0.35) (0.12) (0.15) (0.55)
SHOP —482.45 *** —-276.47 *** -213.45 *** —-439.45 *** —-415.99 *** -552.44 ***
(25.03) (14.43) (22.41) (12.53) (16.05) (26.79)
249.4] *** 246.45 *** 209.64 *** 187.41 *** 181.29 *** 429.70 ***
HOLIDAY (26.26) (13.66) (21.75) (13.13) (16.51) (28.19)
PAPER 66.55 089.8] *** -82.73 136.49 * 21.95 520.71 ***
(155.42) (84.40) (132.92) (79.96) (97.78) (166.29)
2773.01 *** 1358.78 *** 1799.36 *** 2117.7 *** 5.46 1246.1 ***
LEAFLET (83.78) (69.26) (98.08) (100.18) (186.40) (197.62)
-54.09 -226.97 *** -100.40 -127.99 ** -82.07 -218.68 *
TV.RADIO (11961 (65.54) (108.02) (59.55) (74.77) (126.98)
# Obs. 43169 65076 22917 155526 70536 86415
R 0.0449 0.1073 0.2801 0.0136 0.0125 0.0235
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PRICE —2.25 ok -0.001 *** 1.05 *** -(0.002 *** 1.35 *** 3.47 ***
(0.13) (0.0001) (0.02) (0.0001) (0.39) (2.47)
ECO 3264.05 *** (.79 *** -482.85 0.76 *** -206.00 5387.98 ***
(435.37) (0.18) (998.00) (0.18) (150.38) (36.92)
PRICE X -11.81 *** 0.001 *** 0.62 0.001 *** 0.11 *** -19.84 ***
ECO (1.74) (0.0002) (1.45) (0.0002) (0.48) (-35.91)
-2122.58 * B -3449.21 ** -2.3] *** 107450.2 *** 10502.05
HIGH (1083.88) 2.92 (2.85) (1524.47) 0.60) (23760.17) (1.33)
—775.50 *** —1.99 *** -2168.74 *** —0.04 ¥
MIDDLE (274.36) (0.48) (673.20) (0.44)
943.87 * 5907.87 *
Low (565.43) (1.69)
HIGH X 3.76 *** 0.0019]1 *** 0.48 ** 0.002 *** -30.11 *** -3.44
PRICE (0.99) (0.001) (0.20) (0.0002) (6.75) (-1.54)
MIDDLE x .47 ¥ 0.00169 *** 0.52 *** 0.002 ***
PRICE (0.46) (0.0002) (0.15) (0.0002)
LOW x —1.57 *** -245*
PRICE (0.39) (-1.77)
SHOP —611.22 *** —(.70 *** —247.63 *** —(.69 *** —423.39 *** —-562.23 ***
(25.10) (0.04) (22.73) (0.04) (16.01) (-21.02)
Sk (.52 *** 203.30 *** 0.52 *** 182.59 *** 429.3]1 ***
HOLIDAY  233.52 (0.04) (21.91) (0.04) (16.48) (15.23)
3.83 -87.35 3.83 43.63 548.97 ***
PAPER 4035 0.26) (134.05) (0.26) (97.76) (331)
RAD ~ —().70) *** -112.23 —(.68 *** -52.84 -223.06 *
v 10 14280 (0.20) (108.85) (0.20) (75.01) (-1.76)
# Obs. 43169 65076 22917 65076 70535 86453
RZ2 0.02 0.02 0.02 0.02 0.02 0.02
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PRICE -0.753 *** 0.995 *** 0.015 0.079 ** -0.861 ***
(0.085) (0.013) (0.040) (0.039) (0.127)
ECO 732.027 *** -111.083 *** -198.904 34.205 -173.365
(90.904) (46.544) (102.518) (40.362) (128.279)
Maker A 485.290 *** 201.486 * 188.020 *** 913.007 ***
HEZERG i (50.726) (104.100) (52.383) (129.949)
Maker A 119.647 *** 310.397 *** -170.833 *** 1010.621 ***
L O (23.893) (17.523) (20.205) (38.581)
Maker B -1066.12 *** 485.195 *** 197.780 *
HELERE (121.019) (51.515) (108.511)
Maker B -282.843 *** 194,574 *** -197.573 ***
35 O (74.801) (26.287) (28.235)
Maker C -504.062 *** 59.528 247.260
S S (115.899) (123.638) (156.925)
Maker C -266.664 *** 253.243 *** 342.804 ***
3 O T (61.955) (31.763) (43.706)
Maker D -22.238 -15.298
HELERE iy (127.639) (196.869)
Maker D -517.083 ** -330.083
L O (171.939) (707.707)
Maker E 34.653
S & (87.295)
Maker E -117.716
O T (99.708)
Maker F -540.580
HELERE iy (440.058)
Maker F ~1752.242 ***
L O (502.769)
Maker G -1189.051 *** 196.976 *** ~444.140 ***
HEZETG (115.418) (58.236) (80.768)
Maker G ~510.288 *** 167.577 -440.46] ***
L O 7 (45.725) (133.506) (31.278)
Maker H -387.221 ***
HESET 5 (65.337)
Maker H -151.394 ***
L O (42.010)
Maker I -227.452
AT & (197.413)
Maker I -110.138 ***
38 O T (32.898)
Maker J -376.011 **
SR 5 (169.269)
Maker J -204.695
L DG S (771.844)
Maker K -332.564
HEXERE 5 (228.375)
Maker K 121.236
38 O T (183.437)
Maker L -445.290 *** 591.265 ***
e 3T iy (118.112) (55.232)
Maker L -250.091 *** 454.638 ***
WO TG (200.511) (24.822)
Maker M 582.472 ***
XL 5 (52.020)
Maker M 176.676 ***
W O i i (29.847)
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Maker N 405.689 ***
MR (62.641)
Maker N 98.941 *
S O T (50.865)
Maker O 151.382
HEAEE (206.195)
Maker O -39.957
L O (62.103)
SHOP -499.657 *** -302.788 *** —447.927 *** —428.248 *** —528.242 ***
(25.058) (14.490) (12.576) (16.046) (26.878)
250.866 *** 250.49]1 *** 191.368 *** 181.450 *** 439.618 ***
HOLIDAY (26.232) (13.613) (13.162) (16.469) (28.282)
PAPER 35.809 970.711 *** 130.191 22.531 524.594 **
(155.211) (84.095) (79.870) (97.521) (166.798)
2651.107 *** 1307.610 *** 2272.075 *** 6.935 1353.662 ***
LEAFLET (84.245) (69.207) (111.178) (193.508) (204.222)
-74.906 -232.419 *** -124.237 ** -96.405 -272.267 **
TV_RADIO (119475) (65.344) (59.488) (74.506) (127.348)
# Obs. 43169 65076 154429 70535 86415
R? 0.068 0.114 0.023 0.018 0.019
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Can Environmental Differentiation be Possible in the Market?

Shunsuke Manaat * , Masanobu IsHikawa * * |
Keiko Yamacuchr * * * and Risa Kojmva * *
(* Graduate School of Environmental Studies,
Tohoku University, 6-6-20 Aramaki-Aza Aoba, Aoba-Ku, Sendai, Miyagi 980-8579, Japan,
Institute for Global Environmental Strategies, Japan
** Kobe University, 2-1 Rokkodai-cho, Nada-ku, Kobe, Hyogo 657-8501, Japan
*** Okayama University, 3-1-1 Tsushimanaka, Okayama, Okayama 700-8530, Japan)

Abstract
This study analyzes whether product differentiation is possible in environment. Field
level data is used. Shampoo and Linz are found to be the most effective in environmental

differentiation. Overall analysis shows the effects depend on goods and firms.

Key Words: Simple packaging product, product differentiation



