Q_e“”&

;f Kobe University Repository : Kernel

R
4ope

PDF issue: 2025-05-30

Start-up Promotion of International Farm-stay
Businesses 1n Rural Japan

z, B

(Degree)
Bt (B%)

(Date of Degree)
2022-03-25

(Date of Publication)
2023-03-01

(Resource Type)
doctoral thesis

(Report Number)
FA 583665

(URL)
https://hdl. handle. net/20.500. 14094/D1008366

X YAVTFUVIIHRRZOEMBRTY, BEH - FEFEASE2RELCET, ZEEETROLNTVWREEANT. BUNICTFALCLEIW,

\j].\i\'l:lihl'['\'
AN



AERRX 3 (BLMSCEESNAE 2 JHEK)

K %

LI EOEE

%= B (LIJD

B -

BRIV R T LT - EHREREY

WMNEEE GHEREORAE, TOMREHETII L)

Start-up Promotion of International Farm-Stay Businesses in Rural Japan

(BABHICBT B4 37 v BRSO RiERERE BT 5 %)

EEHE

it i 20l

(KA. F B NO. 1)

1. Research Background and Purpose

In recent years, there has been growing interest in revitalizing rural areas by developing
farm-stay businesses and attracting foreign tourists to rural areas. Urban residents are also
incréasingly interested in the return to rural living. Against this backdrop, the present study
focuses on the preparatory stage of farm-stay and inbound-tourism business entrepreneurship,
from the perspective of local residents and migrants in rural areas. It elucidates entrepreneurship
awareness, influence factors, and issues that arise during the entrepreneurship preparation stage,
helping to provide a valuable entrepreneurship environment in which farm-stay and
inbound-tourism businesses can be smoothly launched.

Rural areas in Japan face serious population decline and aging. As rural communities grow
smaller, aggravating population aging, they face challenges associated with multiple functions
and resource maintenance. To overcome these problems, it is critical to invigorate rural
development through urban-rural exchanges. Of these, green tourism initiatives: which combine
urban-rural exchanges with rural tourism, encouraging urban dwellers to return to rural areas,
are a key tool for rural revitalization. In recent years, due to the increase in inbound tourists and
the shift in tourist demand toward local areas, the Japanese government has worked hard to
attract tourists into rural accommodation by promoting organized countryside-stay businesses,
including inbound-experience tourism, supported by multiple farm stays. Amid population
aging and the outflow from rural areas, more and more people have returned to rural life from
urban areas, having rediscovered the value of agriculture and rural areas. Job security is a
prerequisite for choice among migration destinations and the main barrier after migration. As a
way to earn a living, entrepreneurship, particularly in the tourism industry, has attracted
increasing numbers of migrants. Migrants bring new resources to rural areas, including new
ideas, connections to wider external networks, and new ways of thinking about the economic
development of the area. Since migrants have been urban dwellers, they are familiar with tourist
needs and able to provide brand-new ideas and content for the tourism business. Existing
farm-stay businesses face many problems, including aging operators and competition from
similar markets. Given the increasing demand for long-stay tours from foreign and urban
tourists, it is essential to press ahead with brand-new farm-stay businesses, capable of handling
inbound tourism. Even during the post-COVID recovery period for inbound tourism, it is
necessary to improve facilities for farm-stay businesses, expanding them to meet the demand for

workations.



(K% :ZF B NO. 2)

To provide farm-stay businesses, local residents must take the initiative, finding ways to
expand their awareness and learn about ways to launch and run businesses. In the face of new
and diversified tourist needs, migrants should get involved in business as external resources.
Migrants can use their resources to provide 5 brand-new perspective, blazing a new trail in the
development of local tourism businesses and engaging with local residents to address the
challenges facing new accommodation businesses. For migrants, it can be very difficult to start
a business, especially in the farm-stay and inbound-tourism sector. The extent to which local
residents accept migrants as farm-stay entrepreneurs can vary significantly. New migrants need
understanding and the support of local residents to attract strange tourists into the area. It is
therefore critical for migrant entrepreneurs to blend in with the rural population. To sum up, this
research aims to gain an understanding of the awareness of local residents, so as to determine
the opportunities for creating farm-stay and inbound-tourism businesses in rural areas. This
study has also tracked the problems that migrant entrepreneurs face and the networks they
establish as external resources, enabling new migrants to build a favorable entrepreneurship
environment by participating in various local entities.

The present study focuses on two major research questions: First, what are the intentions of
local residents towards farm-stay and inbound-tourism businesses and to what extent are they
willing to cooperate? Second, what barriers are encountered by the migrants, represented by
migrant Local Revitalization Cooperators (LVCs), who are working as entrepreneurs to launch
farm-stay and inbound-tourism businesses, and what are the networks they build between all
entities and the support they receive? To answer the first research question, this quantitative
study has analyzed the intention of local residents to start farm-stay and inbound-tourism
businesses, examines the theory of planned behavior (TPB)-based influence factors, investigates
the concerns of people with different intentions, and asseses the attitude of local residents and
their willingness to cooperate with the entrepreneurial activities of other community members.
In response to the second research question, this study has analyzed the barriers that migrants
encounter during the entrepreneurship-preparation stage. It has also explored and explained the
support they receive by overcoming barriers and establishing networks with supporting entities.
By respondihg to these two research questions, this study outlines ways to create a

pro-entrepreneurship environment in a rural area.
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2. Research Methodology and Framework

This research has adopted various research methods, including a literature analysis and
theoretical, quantitative, and qualitative research.

To carry out this quantititative analysis of entrepreneurship awareness, the present study
focuses on rural residents in three communities in the Murakumo area of Tamba-Sasayama City.
It analyzes the entrepreneurship intentions of residents in an ordinary rural area and their
willingness to cooperate with migrant entrepreneurs. Murakumo has no special or advanced
expetience of urban-rural exchanges; it has not promoted long-term stay tourism businesses on a
large scale. For this reason, it is a suitable location for research on the tourism situation in
ordinary rural areas.

The research object of this qualitative analysis is LVC migrant entrepreneurship via
farm-stay and inbound-tourism businesses. Against the backdrop of the current trend for young
people to return to rural areas, the LVC program has attracted much attention as part of an
external talent-assistance system rolled out by the national government, leading to a
year-by-year increase in LVCs and engaged municipalities. More LVCs choose to settle in rural,
rather than urban, areas and many start their own farm-stay and inbound-tourism businesses.
The entrepreneurship behaviors of LVCs in the farm-stay business are therefore typical of the
migrant-entrepreneurship industry as a whole. Meanwhile, it is unrealistic for urban dwellers to
instantly start a business after migration. It takes a process for them to establish a trustworthy
relationship with rural residents. Correspondingly, LVCs have established such a good
relationship with the region, thereby possessing the basic conditions for migrant
entrepreneurship. For this reason, they serve as typical cases for analyzing farm-stay and

inbound tourism businesses by migrants.

Referring to the framework, the present study consists of six chapters, including the
Introduction, Chapters 1-5, and the Conclusion.

Introduction chapter focuses on the research background and purpose, position,
methodology, and framework.

Chapter 1 introduces the relevant theoretical basis for this research including the
intention-behavior relationship theories as well as theories from the perspective of individual

micro-environments, like individual attributes, social embeddedness and social network.
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Meanwhile, the theoretical framework consists of two parts, awareness and pre-start-up
behavior.

Chapter 2 sorts out urban-rural exchange policies and relevant data and awareness trends
centering on the accommodation business in rural areas. It also clarifies the academic originality
of this research by reviewing previous research findings on starting farm-stay and inbound-
tourism businesses and migrant entrepreneurship.

In the case of countryside-stay businessés targeting foreign tourists in the urban-rural
exchange, the number of business areas and visitors have been increasing before the outbreak of
the COVID-19 pandemic. Currently, despite the shock from the COVID-19 pandemic, the
importance of countryside-stay business and inbound-tourism business has remained intact.
From the survey of migrant trends and awareness, the number of consultation seekers and the
number of areas with increasing migrants have been going up, proving that the trend of
returning to rural living indeed exists. Migrants are becoming more interested in securing work
in the place of migration and are diversifying the expected work forms. In particular, the LVC
system continues to be promoted as an important part of the policy to boost settlement, and their
intention to start businesses is increasing, with more people choosing to set up businesses in
farm stay. .

Regarding the previous research on farm-stay and inbound tourism, there have been no
quantitative studies of the entrepreneurial awareness and the influence factors of local residents
who have not yet started businesses. Regarding the previous studies on rural migrant
entrepreneurship, few researchers have analyzed the difficulties migrants encounter or the
support they receive at the pre-start-up stage. Given this academic context and the existing gaps

in the literature, it is clear that the present study is both innovative and original.

Chapters 3 to Chapter 5 illustrate the entrepreneurship intentions of local residents and
their willingness to cooperate and clarify the barriers and the relationship between the entities in
the process of starting farm-stay and inbound tourism businesses by migrants, through the
surveys on the migrants and local residents.

In Chapter 3 and Chapter 4, residents’ intentions to business start-up and influence factors,
as well as the willingness to cooperate are clarified through the quantitative analysis of the
awareness of local residents in Murakumo area, Tamba-Sasayama city.

The residents' intentions to start farm-stay businesses and accept foreign visitors are not
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high. However, there is still a certain percentage of people who have high intentions of starting
businesses, which is relatively high for an ordinary rural area. Based on the framework of TPB,
attitude and perceived behavioral control have a positive effect on the intentions to start
agricultural and rural-exchange experience businesses, farm-stay businesses and inbound-
tourism businesses. In the Murakumo area, residents’ intentions toward starting farm-stays
businesses and receiving foreigners are influenced mainly by their own attitudes and perceived
abilities. Concerning the relationship between demographic characteristics and intentions, it is
confirmed that the demographic characteristics of gender, farming time, and free time have
significant differences in high-intention and low-intention groups considering starting a
farm-stay business. Men have higher levels of intention than women. The high- and
low-intention groups also respond differently to the “farming time” and “communication with
foreigners™ factors, especially when it comes to welcoming foreign visitors.

Referring their willingness to cooeprate the business start-up by others, although few
people showed an interest in starting their own farm-stay businesses or welcoming foreign
visitors, they respond positively when someone else starts a business in their community.
Moreover, those who do not intend to start their own businesses may take part in various
activities to support existing businesses.

In Chapter 5, the research cites two cases of LVC migrants and clarifies the barriers and
support networks in the process of the farm-stay and inbound tourism entrepreneurship.
Regarding the barriers in starting the farm-stay business, there are two types of barriers in the
pre-start-up stage of a farm-stay business, caused by local life and business start-up preparations.
There are four main barriers to preparing an inbound-tourism business: anxiety about the
attitudes of local people, publicity, anxiety about providing catering and lifestyle activities to
foreigners, and facilities that do not match their needs. In the process of overcoming barriers in
daily life, the entrepreneurs established local-government and local-association networks and
won the trust of local residents. For migrant entrepreneurs, this key process involves embedding
themselves in rural life in order to launch a local business in the local area. The connection
network and the bridge of trust established in overcoming life barriers can help to settle the
barriers more smoothly to starting a new business. In addition, migrants usually have social- and
economic- network connections outside the migration area. In overcoming the barriers to start
accepting foreign tourists, migrants use assistance from both inside and outside the migration'

area.
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Conclusion chapter summarizes the results in terms of the entrepreneurship awareness of
local residents and the issues in preparation stage of farm-stay and inbound tourism
entrepreneurship by migrants, discussing the creation of a pro-entrepreneurial environment in
rural areas.

The embedding of migrants into rural areas is an important process in rural
entrepreneurship. Migrants who adapt to rural areas and start new businesses can serve as a
bridge between internal and external networks and resources. Using their external networks,
they can bring in external resources, new knowledge, and information. Our research findings
show that local residents are influenced in their intention to start farm-stay or inbound-tourism
businesses by local attitudes and perceived behavioral-control factors. Migrant entrepreneurship
can stimulate entrepreneurship among local residents. On the one hand, when more migrants
start their own businesses, they strengthen entrepreneurship in the region, increasing local
residents’ intention to start businesses by influencing their attitudes and views on
entrepreneurship. On the other hand, migrants can introduce new knowledge and information to
local residents, pull in new resources through external networks, and offer new ideas about
meeting the needs of urban and foreign tourists, from an outsider’s perspective. Thus, when
migrants start tourism businesses, local residents gain more resources and opportunities, which
can strengthen their perceived behavioral control and improve their levels of entrepreneurship
intention.

As dominant players in the area, local residents should take the initiative in creating
businesses and cooperate with the migrants to revitalize rural areas. Local residents have a
better understanding of regional resources and problems than migrants; they can therefore work
with migrants to address regional pain points. While benefitting from the migrants’ new ideas,
they can support their businesses by helping with interpersonal relationships, providing relevant
information and activities, and enabling them to integrate quickly into local life and start their
businesses smoothly. Meanwhile, local residents should absorb the new knowledge, ideas, and
foreign cultures introduced by migrants, as these can inspire local revitalization projects. Local
residents should also take the initiative and work with migrants on regional revitalization,

benefitting from mutual complementarity and cooperation.
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